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1. HEJb 1 3AJJAYU JUCHUIIIAHBI

Ilenp xkypca — mpuoOpereHrne 00ydJaIOIIUMUCS KOMMYHHUKATHBHOW KOMIETCHIINH, YpO-
BEHb KOTOPOM HA OTAENBHBIX 3Talax S3bIKOBOM MOATOTOBKH IO3BOJSET HCIOJIB30BaTh HHO-
CTPaHHBIN S3bIK MPAKTHUECKU KaK B Mpo(decCHOHaNbHON (MPOU3BOJACTBEHHONW W HAY4YHOI) nes-
TEIBLHOCTH, TaK M JUIA Liejeil camooOpa3oBanus. [1o KOMMyHUKAaTUBHOW KOMIIETEHITUEH TTOHU-
MaeTCsl yMEHHE COOTHOCHUTB SI3BIKOBBIC CPEACTBA C KOHKPETHBIMU CepaMu, CUTYAIUSIMH, yCIIO-
BUAMU U 3ajayamu oOmieHus. COOTBETCTBEHHO, S3bIKOBOII MaTepualn paccMaTpUBaeTCs Kak
CPEIICTBO pean3allii PeueBOro OOIICHUS, PU €ro 0TOOPE OCYIIEeCTBISETCS (QYHKIIMOHATBHO-
KOMMYHHKATUBHBIN MOJIXO/I.

3anauu Kypca:
- BOCIIUTAHUE TOJIEPAHTHOCTH U YBAKEHHUS K JTyXOBHBIM LIEHHOCTSAM Pa3HBIX CTPAaH U HApPOJIOB;
- pa3BUTHE KOTHUTUBHBIX U MCCIIEIOBATEIbCKUX YMEHUH C MCIOJb30BAaHUEM PECYPCOB Ha MHO-
CTPaHHOM SI3bIKE;
- pacmMpeHne Kpyro3opa 1 MOBBIIIEHUE 00IIel TYMaHUTAPHOUN KYIbTYpPhl 00YyJarOIINXCS;
- TIOBBILIIEHUE YPOBHS Y4eOHOUW aBTOHOMHUH, CITIOCOOHOCTH K CaMOOOpa30BaHHMIO.

2. MECTO JUCHHUIIJIMHBI B CTPYKTYPE OIIOII BO

Jucuummuaa « THOCTpaHHBIN S3BIK» BXOAHUT B COCTAB COIMATLHO-TYMAHUTAPHOTO MOJTYJIS
obsi3arenpHON Yactu Omoka 1 «Jluctumauael (Momymu)». st ocBoeHusl mucHuIuMHb «HO-
CTPaHHBIN S3BIK» 00yYaIONIUECs HCIONB3YIOT 3HAHUSI, YMEHHSI, CIOCOOBI IeATeILHOCTH U yCTa-
HOBKH, C(OOPMHUPOBAHHBIC B XOJI¢ U3yUYCHUs] MHOCTPAHHOTO SI3bIKA Ha MPEIBITYIINX YPOBHIX 00-
pazoBanusi. OcBOeHHE AUCHUILTUHBI «VIHOCTpAaHHBIN S3BIK» SBISETCS HEOOXOTUMONW OCHOBOWA
JUISL BBITIOJTHEHMS U 3aIlIUTHI BBITYCKHON KBalU(UKAIIMOHHONW pabOThI M TTOceayromen npodec-
CHUOHAJIILHOM JIESTEIILHOCTH BBIITYCKHHUKA.

3. TPEBOBAHUA K PE3YJIBTATAM OCBOEHUA JUCIIUIT/IMHBI

[Iporecc M3ydyeHUss TUCHMIUIMHBI HampaBiieH Ha (OpMHpPOBAHME CIEIYIOIIeH yHHBEp-

CaJIbHOW KOMIIETECHIINH:
- CIIOCOOHOCTH OCYILECTBIISATH JEIOBYI0O KOMMYHMKAILIMIO B YCTHOW M MHUCBMEHHOH (hopmax Ha
rocynapcTBeHHOM si3bike Poccuiickoit deneparuu n nHOCTpaHHOM(BIX) si3bike(ax) (YK-4).
Haumenosanue u ko0 unouxamopos 0ocmudiceHusi KomnemeHyul
B pe3ynbrare u3yueHus: AUCUUILINHBI 00yYatOIIUICS TOKEH:

3HATh:

COBPEMEHHYIO TEOPETHUYECKYIO KOHLEMILHUIO KYJIbTYphl pedH, oppodrnyecKue, akeHTO-
JIOTUYECKHE, TpaMMaTHUECKHE, JIEKCUYECKUE HOPMBI PYCCKOI'O JINTEPATYPHOIO SI3bIKA H(WIJIH)
nHocTpaHHoro s3bika (YK-4.1; 3.1);

yMeThb:

MCIIOJIb30BaTh TOCYJapPCTBEHHBIN U(MJIM) MHOCTPAHHBIHN S3bIK B TPO(EeCcCHOHATBLHON Aes-
TENBHOCTH, JIOTUYECKH BEPHO OPTaHU3ysl YCTHYIO U MHUCbMEHHYIO peub (YK-4.2; V.1);

BJIA/IETh:

TEXHUKOW JEJIOBOM pEYeBOM KOMMYHMKALMH, ONHPAsCh HAa COBPEMEHHOE COCTOSHUE
s36IK0BOM KynbTyphl (YK-4.3; B.1).



4. OFBEM TUCHUTIIMHBI U BUJBI YYEBHOI PABOTBI

Bup yueOHoit paboThl Bcero Cemectpsl
4acoB | 11 111 0%
AyauTOpHbBIE 3aHATHS (BCEro) 34 8 10 8 8
B Tom uncne:
Jlexmmm (JI)
[Tpaktuueckue 3ansatus (I113) 34 8 10 8 8
Cemunapsl (C)
JlaGopaTtopusie padoTs (JIP)
CamocrosiTesibHast padoTa 00y4arOUIuXCcs 254 64 62 64 64
(CPC) (Bcero)
B Tom uncne:
- IOJATOTOBKA K 3aHATHSIM; 242 60 56 62 64
- IOJITOTOBKA K MHTEPaKTUBHBIM (popmam pa- 12 4 6 2
00THI (TIpe3eHTali{; MPOEKTOB U Tp.)
Bun npomexxyTouHoit arTecTanuu (3a4eT, K- KOHTPOJIbHAsA 3a4er ¢
3aM€EH) padora OLICHKOM
Oo01mast Tpy10eMKOCTh Yachbl 288 72 72 72 72
3a4YeTHbIC eIMHUILbI 8

5. COAEP KAHUE JUCHUIIVINHBI

Ne | HammenoBanme Conep:xanue

n/n MOIYJIsSA

1 2 3

1. Moayas 1 AcCHeKTbI A3bIKAa:
1. Jlekcuka
VYuebHas u nenosas nekcuka (30 ex.)
2. I'pammaTHKa
NOUNS (Mms cyuiecTBUTEIbHOE: MHOKECTBEHHOE YHCIIO, apTHUKIIb, MPUTSKATEIbHBIN
nagex). PRONOUNS (MectoumeHnus: JIUuYHBIE, HEOMNpEENCHHbIE, KOIMYECTBEHHBIE,
BonpocutensHble). ADJECTIVES (Mms nmpunaratenbHoe: creneHu cpaBHeHus). NU-
MERALS (YucnurensHble: nopsakoBble, konnuectBeHHbie). VERBS (I'marosnst: to be,
to have. [leiictBuTenpHbIH 3am0r. Bpemena rpymmsr SIMPLE).
Buasbl peueBoii AesiTeJILHOCTH:
1. TI'oBopenue
Yemuas mema «My Familyy.
2. Yrenue (MOHMMaHHE OCHOBHOTO COAEPKaHWS TEKCTAa W 3alpalliBacMOW WH-
(bopmaryu: TEKCTHI 10 IPO(EeCcCCHOHANBHOM TeMaTHKe)
B nnTepakTuBHO# (popme: pabora B MUKPOTpYIIIAX.

2. Moayas 2 ACHeKTHI A3bIKA:
1. Jlexcuka
1.1. VYuebHas u nenosas nekcuka (30 ex.)
2. I'pammaTHka

2.1. VERBS ([etictButenshusbiil 3anor. Bpemena rpynnst PROGRESSIVE, PERFECT,
PERFECT PROGRESSIVE).

Buabl peueBoii 1esiTeIbHOCTH:

1. 'oBopenue

Yemuaa mema «My Educationy

2. YTeHune (NOHMMaHHE OCHOBHOTO COJCP)KaHMS TEKCTa: MyOMMIMCTHYECKHE (MEIHH-
HBI€) TEKCTHI MO MPOQECCHOHATBHON MpobiIeMaTuke; NOHNMaHHUE 3aIpalinBacMON HH-
(dopManuu: nparMaTuueckue TeKCThl CIPaBOYHO-MH(POPMAIIMOHHOTO M PEKIAMHOIO Xa-
pakrtepa 1o npodeccHoHaIbHON MPOOIEMaTHKE).

B uHTepakTHBHOII popMe: IIpe3EHTAIMH.




Ne HanmeHnoBanue
n/n MOIYJIst

Coaep:xanue

1 2

3

3. Moayasb 3

ACHeKTHI A3bIKA:

1. Jlexcuka

1.1. YueOnas u nenosas nexcuka (30 ex.)

1.2. Ilpodeccnonanbuas nexcuka u tepmunsl (30 ex.)

2. I'pammarunka VERBS (Crpanarensusiii 3anor. [TaccuBublie koncTpykunu). MODAL
VERBS (MopgansHbIe Taroisl ¥ UX SKBUBaNEHTH: can (could), may (might), must (have
to, be to), should, dare, need).

Buasbl peueBoii AesiTeJILHOCTH:

1. T'oBopenue Ycemuas mema «My country and my native cityy.

2. Utenne (MOHMMaHHE OCHOBHOTO COIEP)KaHUSA TEKCTa: MyONUIMCTHYECKUE (MEeIHii-
HBIE) TEKCTHI 1O MpOQeCcCHOHANBHON Ipo0ieMaTuke; OeTalbHOE NMOHMMAHHE TEKCTa:
nyomuuucTrieckue (MeAuiHHbIE) TEKCThI, HAYYHO-TIOMYJISIPHbIE M HAay4HbIE TEKCTHI 110
npodeccHOHANBHOM MpobIeMaTHKe).

3. Mucebmo (aHHOTAIUS TEKCTOB MO MPOGECCHOHATBHOM MPOOIEMaTHKE).

B nnTepakTnBHO# (popme: npoekTHAs paboTa.

4. Moayas 4

AcCHeKTbI fI3bIKA:

1. Jlekcuka

1.1. VaeGHas u nenosas iexcuka (30 ex.)

1.2. TIpodeccuonanpHas nekcuka u TepMuHbI (30 e.)

2. I'pammaTuka

2.1.  NON-FINITE FORMS OF THE VERB: PARTICIPLES (Hemuunsie ¢opmbl
rmarona: mpudactus). NON-FINITE FORMS OF THE VERB: INFINITIVE (Hemnmu-
Hele ¢opmsl rinaroia: nHQuHATHB). NON-FINITE FORMS OF THE VERB: GERUND
(Hennunsle popmbl: repyHanii).

Buabl peyeBoii 1eATEJIbHOCTH:

1. ToBopenme Ycmnas mema «My future professiony.

2. YreHue (IeTaibHOE MOHUMAaHHE TEKCTa: HAYYHO-IOMYJISIPHBIE M OOIIECTBEHHO-
MOJUTHYECKHE TEKCTHI 110 podeccnoHaIbHOI pobieMaTuke).
3. IIncsmo (pedeprpoBanue TecTa 10 MpodeccHoHaTbHON NPOOIEMaTHKE).

6. PA3JIEJIBI JTUCIHATIJIVH W BUIBI 3AHSATHIA

Ne HaumenoBanue pa3jaena Ipakr. | CPC | B T.4. ncnojn30B. uHTEp- | Beero
n/n JUCIUIIINHBI 3aH. aKkT. ¢popmM (4ac.)
1. | Moayns 1 8 64 | 4 (pabota B MHKpOTpyImax) 72
2. | Moayns 2. 10 62 6 (posieBast urpa) 72
3. | Moayns 3. 8 64 2 (MPOEKTHI) 72
4. Monyis 4. 8 64 72
Bcero 34 254 12 288

7. HIPUMEPHAS TEMATHUKA KYPCOBBIX ITPOEKTOB (PABOT)

Kypcosoii npoekT (padora) yueOHBIM IIVIAHOM He NPe1yCMOTPEH.

8. YYEBHO-METOIUYECKOE U HTH®POPMALIMOHHOE

OBECIIEYEHME JUCIIUIIJINHbI

a) OCHOGHAA Tumepamypa:

1. Yepnosa, U.A. Aurnuiickuii s3bIK JUis GaKaJaBpoB MEPBOTO Kypca 3a04HOTO OTACICHHUS
= English for the first year bachelors of distant education : yue6noe mocodue / 1.A. UepHoBa,
H.A. lIger. - buiick : Anraiickas roc. akagemus oopazoBanus uMm. B.M. lykmmna, 2013. - 135

C.

2. Aurnmiickuii 361K Ui OakanaBpoB BToporo kypca = English for the second year bache-
lors [Tekct]: yuebnoe mocobue / Coct.: U.A. Uepnora, H.A. IlIBen; Anraiickasi TOCy1apCTBEH-




Has akajgemus oOpaszoBanus uMm. B.M. llykmmuua. — buiick: ®I'bOY BIIO «AT'AO», 2014. —
116 c.— (By3y — 75 ner). — 100 sx3. — ISBN 978-5-85127-788-7.

3. lllegenésa, C.A. Anarnuiickuit 1ys skonomuctoB. English on Economics [DnexkTpoHHBIi
pecypc]: yuebnoe mocobue / C.A. IlleBenéBa. - DneKkTpoH. TeKCTOBbIe naHHbIe. - M. : KOHUTU-
JAHA,  2012. - 439 . - 978-5-238-01587-3. - Pexum  goctyna:
http://www.iprbookshop.ru/7033.html

0) oononnumenvhan 1umepamypa:

1. OueHovHbIC CpencTBa MO MHOCTPAHHOMY s3bIKY [Tekcrt]: yueOHoe mocoOme / coct. H.A.
[IBern, B.B. MBanoga, }0.10. XnsictynoBa, U.H. Ky3pmuna; Anraiickas roc. akagemMust oOp-HUS
uMm. B.M. lllykmuna. — butick: ®I'60OY BIIO «AI'AO», 2015. — 152 ¢.— 300 sk3. — ISBN 978-5-
85127-834-1.

2. Tlpaktuueckuii kypc anriuiickoro sizbika = Practical Course of English for Students of
Economics [DnekTpoHHBIN pecypc]: yueOHOe mocodue s CTYACHTOB SKOHOMHYECKUX CIEIH-
anpHOCTEH By30B / JI.B. beapunkas [u ap.]. - DneKTpoH. TEKCTOBbIE naHHbBIE. - MuUHCK: TeTpa-
Cucremc, 2012. - 368 c. -  978-985-536-306-5. -  Pexum  pgocryna:
http://www.iprbookshop.ru/28198.html

3. English grammar [DnexkTpoHHBI pecypc]: ydeOHOe mocobue Mo rpaMMaTHKE aHTJIHHCKOTO
sI3pIKA NIl CTYACHTOB HES3BIKOBBIX crenuanbHocTedd / FO.A. VBaHoBa [u mp.]. — DaeKTpoH.
TeKcToBBIe naHHBIC. - CapaToB: By3oBckoe oOpaszoBanue, 2015. - 213 c. - 2227-8397. - Pexxum
nocryna: http://www.iprbookshop.ru/27158.html

8) npozpammmuoe obecneuenue:

Ne HanmeHoBanME MPOrpavMb! NoeNe nuneH3ul U IMIEH3MOHHBIX COrJIAIICHUH, ayIUTOpUHU
No norooposn

1. Kontpakt Ne19/5-DA ot 18.11.2019 (IToctas- | 2-215

Win10PRO PQR OEM Ka TporpaMMHoO-anmapaTHoro kommiekca Cty-| 2-201
JICHT)

2. Cy6munen3nonnbiii forosop NeCI[-00000310 | 2-215

AnTtuBupyc Kacmnepckoro ot 01.03.2022 JIunen3ust Ne 26FE-220305- 2-201
102626-1-2263 (370)

3. MonynbHas Horosop Ne 9108 OO0 «Jlabopatopust Jupexnus,
nH(pOpMaIMOHHAS CUCTEMa MMUC» ot 14.03.2022r; AKT OKa3aHUs yCIAyT | Kadeapsl
«IITaxThI» Ne 9108

4. Horosop Nel128/29-02-12 ot 29.02.2012r.; [Jo-| bubnunorexa,

ABTOMaTH3UpOBaHHas OHOIHO-
TeyHas HHpOpMalMOHHAas CHCTe-
ma «Mpbucy

rosop NeC 2-05-11 ot 12.05.2012r.; loroBop
Ne C 4-06-14, ot 17 utons 2014r. (dPI'BOY
BIIO "Owmckuii rocy 1apCTBEHHBIH TeXHHUUE-
cKkuil yHuBepcuTeT")

YUTAJbHBIN 3411

5. Korevasrant Thioc Horosop Ne1127 ot 30.12.2021r OOO 2-215
y «Opxomm» 2-201

6. . Kon mosumun: AF90-3S1P03-102, AF90- Kadenpa
ABBYY FineReader 331P05-102

7. Photoshop Extended CS4 11.0 Certificate Number 6255746 Kagenpa

8. | Photoshop Elements 7.0 RU Certificate Number 6255746 2215

9. Autodesk 3ds Max 2012 Educa- . ) Kadenpa
tion New SLM EN Serial No: 366-04977004

10. | CorelDRAW Graphics Suite X4 | . are Number: LOCCDGSX4MIULAA 2-215
Education License

11. zilsr?h Pro CS5 11 Windows Rus- Certificate Number 8229084 2-215

12 kadeapa
Nero 8 Standart Licence Certificate A4-VL-CERT-ENG-1.0

13. Komnac 3D v19 (10 pabounx Cyb6nunensuonnsiit forosop Ne 3ck-20-0038 | 2-201

MeEcT)

ot 02.03.2020r.



http://www.iprbookshop.ru/7033.html
http://www.iprbookshop.ru/28198.html
http://www.iprbookshop.ru/27158.html

14 Movavi Video Editor Academic Edi-| JIMieH3MOHHBIH JOTOBOP Ha MCIIOJIb30BaHHE 2-215
tion 2020 nporpammHoro obecrnedyenust ot 26.02.2021r. | 2-201

15 |Movavi Photo Editor 6 JInneH3MOHHBIN AOTOBpP HA UCIOJIb30BaHUE 2-215
nporpammHoro obecrnedenus ot 26.02.2021r. | 2-201

16. Astra Linux Special Edition 2-215
LibreOffice (TEeKCTOBBIN pemxakTop, 2-201
TaOIUYHBIA PelaKToOp, MPOrpaMma
[OATOTOBKH MPE3CHTALNIT, MeXa-
HI3M HOAKIIOUEHHS K BHEIIHUM
CYB/I, BeKTOpHBIH rpaduaecKuit

JInuen3uonnslii noroBop Ne PET-14/1617-01-
[penaKkTop, perakTop Gopmyi)

BVY3 na npenocrasieHue npasa UCMOJIb30Ba-

Pedaxmop pacmposoii paguru Hus nporpammsl ans 9BM ot 09.11.2017r.

GIMP v2.8.14
\Bocnpouseedenue mynbmumeoud
alsa v1.0.25
VLC v2.2.2
17. 2-215
Kontpakr Nel19/5-DA ot 18.11.2019 (Tloctas- | 5 507
ITAK NITRINO Ka MporpaMMHO-anmnapaTHoro kommiaekca Cty-
JICHT)
18 Cornamenne Ne 441/11-21Y ot 30.11.21r.

000 «Pen Codp»

Onepamnuonnas cucrema POJ] OC | Akt npuema nepenayu npas 06.12.2021r.
Cornamenue 0 KOHGHUICHINATbHOCTH
Ne440/11-21K

19 CYBJ Pen baswr JlanHbIX Cornamenne Ne 441/11-21Y ot 30.11.21r.
000 «Pen Codr»
AxT npuema nepenauu npas 06.12.2021r.

Cornanienue o KOHQUICHIMAIBLHOCTH
Ne440/11-21K

20 Cornamenue Ne 441/11-21VY ot 30.11.21r.
000 «Pen Codp»
AKT npuema niepenauu npas 25.02.2022r.

Cornamenne 0 KOHQUICHIIUATBHOCTH
Nod40/11-21K

[Iporpammusiit npoaykt I'EM-
BA®ENC

CITIO no nuIeH3UOHHBIM COTJIAIIEHUSIM B CBOOOJHOM pacmpocTpaHeHnu, B ToM uncie mo GNUGeneral-
PublicLicense u aHamoram:

2 TUC, 7-Zip, Adobe License: Adobe Flash Player; Adobe Reader, AIMP3, BurnAware Free, CCleaner,
Defraggler, Far Manager, Firebird, Foxit Reader, GNU (Geniral Public, cense uinu ananor) Version 2: Auda
City; Blender; DB Designer; FileZilla; Inscape; Open Office 4; Virtual Dub, VLC Media player; Oracle Vertu-
al Box, GNU (Geniral Public License unu ananor) Version 3, Gimp; K-LiteKodecPack, XAMPP, Google
Chrome, HEFS, IBExpert, MyTestX, Notepad++, Pascal ABC, [ensep, ictnzor, InternetCensor, Non Vigual
Desktop Access (NVDA), LibreOffice

2) oa3znl oaHHblx, uud)opmauuonuo-cnpaeotmble U NOUCKoe6ble cucmemal.

1. «Wikipedia» http://www.wikipedia.org

. «Britannica» http://www.britannika.com

. BBC World Services http://www.bbc.co.uk

. Aarmuiickuit si3eik Study.ruhttp:/ www.study.ru

. Learn a Language http://www.edufind.com

. English for Everybody http://english-language.euro.ru

. Teaching Grammar http://www.eslpartyland.com/teachers/nov/grammar.htm
. English Grammar Lessons http://www.english-grammar-lessons.com/

. «Bce nns n3ydaromux aHrIMiCKuid si3pIk» _http://www.english.language.ru
0. Ego 4 You http://www.ego4u.com

— O 00 1O\ W b WIN



http://www.wikipedia.org/
http://www.britannika.com/
http://www.bbc.co.uk/
http://www.study.ru/
http://www.edufind.com/
http://english-language.euro.ru/
http://www.eslpartyland.com/teachers/nov/grammar.htm
http://www.english-grammar-lessons.com/
http://www.english.language.ru/

0) Ilepeuensv yueono-memoouueckozo obecneuenus 0 CAMOCHOAMENbHOU padomol 00yUarOWuxcs
no oucuuniuHe:

1. Opraauzanusi caMOCTOSITEILHON PabOThl CTYJCHTOB B YYPEKIECHUU BBICIIETO
obpazoBanus [Tekct]: metonnueckue pekomennaiuu / Coct.E.b. Many3una, E.O. Hopuna; An-
Taiickas roc. akagemus oOp-s uMm. B.M. Hlykmuna. — buiick: ®I'BOY BIIO «AT'AO», 2014. —
84 c.

9. MATEPUAJIBHO-TEXHUYECKOE
OBECIIEYEHME JJUCIIUIIJINHBbI

Yuebuvie ayoumopuu 011 nposedenuss npakmuieckux 3aHamuil:

AynuTopusi, YKOMIUICKTOBAaHHAS CIEIMATN3UPOBAHHONH MeOeNblo, ¢  KOMITBIOTEPaMH,
OCHAIIIEHHBIMUA KOMIUIEKTOM JIMIIEH3UPOBAHHOTO MPOTPAMMHOTO OOecreueHus (JIMIEH3MOHHOE
nporpammuoe obecrnieuenne: Windows XP, Office2003, Mp6uc; CBOGOAHO pacrpocTpaHsIeMoe
nporpammuoe obecnieuenue: 7Zip, Adobe Flash Player, Google Chrome, VLC media Player),
MyJbTHMEIMA TIPOCKTOP, SKPaH ISl MPEACTaBICHUs Y4eOHOH MHpOopMauy OOJBIION ayIauTo-
pHUH 00yYaIOIIUXCSL.

Yuebnvie ayoumopuu 013 npogederus 2pynnoeuix u UHOUBUOYANbHBIX KOHCYIbMAYULL.

Ayautopusi, YKOMIUIEKTOBaHHAsl CHEIUAIU3UPOBAHHOW MEOENbI0, ¢  KOMIBIOTEPAMH,
OCHAIIEHHBIMU KOMIUIEKTOM JIMIICH3UPOBAHHOTO MPOTPaMMHOTO oOecrieueHus (JIMIIEH3UOHHOE
nporpammuoe obecnedenue: Windows XP, Office2003, Mp6uc; CBoOogHO pacmpocTpaHsIeMoe
nporpammuoe obecrieuenue: 7Zip, Adobe Flash Player, Google Chrome, VLC media Player),
MyJIbTUMEANA TPOEKTOP, SKpaH sl TpeICTaBiIeHus yueOHOW uHpopMarmu OOIbIION ayanuTo-
puu 00y4aromuxcsl.

Yuebnvie ayoumopuu ona nposedenus mexkyuweco KOHMPOJA U NPOMENCYMOYHOU amme-
cmayuu:

Ayautopusi, YKOMIUIEKTOBAaHHAsI CHEIUAIU3UPOBAHHOW MEOENbi0, ¢  KOMIBIOTEPAMH,
OCHAIIEHHBIMU KOMIUIEKTOM JIMIICH3UPOBAHHOTO MPOTPaMMHOTO oOecrieueHus (JIMIIEH3UOHHOE
nporpammuoe obecnedenue: Windows XP, Office2003, Mp6uc; CBoOogHO pacmpocTpaHseMoe
nporpammuoe obecrnieuenue: 7Zip, Adobe Flash Player, Google Chrome, VLC media Player) ¢
B03MOIHCHOCIBIO NOOKIIOUEeHUs K cemu «Mnmepremy u obecneuenuem 00Cmyna 6 31eKmpOoHHYIO
UHGOPMAYUOHHO-00PA308aMENLHYIO CPEOY OPLAHUAYUU.

THomewenus 0ns camocmoamenbHoOu pabomaol:

AynuTopusi, YKOMIUICKTOBAaHHAs CIEIMATN3UPOBAHHONH MeOeNblo, ¢  KOMITBIOTEPaMH,
OCHAIIIEHHBIMUA KOMIUIEKTOM JIMIIEH3UPOBAHHOTO MPOTPaMMHOTO OOecreueHus (JIMIEH3MOHHOE
nporpammuoe obecrnieuenne: Windows XP, Office2003, MUp6uc; CBOGOAHO pacmpocTpaHsIeMoe
nporpammHoe obecrnieuenue: 7Zip, Adobe Flash Player, Google Chrome, VLC media Player) ¢
B03MONCHOCHbIO NOOKTIOUeHUs K cemu «Mumepnemy u obecneuerHuem 00Cmyna 6 1eKmpOoHHYIO
UHGOpMayuonHo-00pazoeamenvHyio cpedy OpeaHu3ayuu.

YuTabHBIN 3aJ1, OCHAIICHHBI aBTOMATU3UPOBAHHBIMU U OOBIYHBIMU PAa0OYUMH MECTaMH,
¢ KOMIBIOTEPAMHU, OCHAIICHHBIMU KOMIUIEKTOM JIMIIEH3UPOBAHHOTO MPOrPaMMHOTO oOecreue-
Husa (JIunensmonHoe nmporpammuoe obecrieuenue: Windows XP, Office2003, Kaspersky. Cso-
00HO pacmpocTpaHseMoe mporpamMmHoe odecnieuenue: Google Chrome, 7Zip), konupoBaabHOU
MAaIllMHOW, TPUHTEpPAMHU, CKaHEpaMH, C HaJMYUEM aBTOMATHU3UPOBAaHHBIX PabOYMX MECT IS
MOJIb30BaTeNe ¢ mpobIeMaMu 3peHUs: CIeNHalbHOEe MporpaMMHoe obecrieuenue, TudIode-
HITUIEEePHI, SJIEKTPOHHAS JTyTa, YATaroIIas MamuHa. J{ins o0yuaromuxcst nHBanuoB 1 auil ¢ OB3
CIEIMAIM3UPOBAaHHBIC CEPBHUCHI M HWH(DOPMAIMOHHBIE PECYpPChl MPHU IMOMOIIU MPOTPaAMMHO-
anmapaTHBIX KOMILIEKCOB:

- Tu¢no-duem-mieepoB Victor Reader Stream ¢ y1o0HO#M crcTeMoii HaBUTaIliH;

- APM c npoBogubimu rapautypamu Jabra UC VOICE 550 Duo u Windows-



pUIIOKEeHUEM Jytsl mpeoOpazoBanust peun B TekcT VOCO. Professional;

- BJIEKTPOHHOTO BUJIEO-YBeIUUYHUTEN Ruby.;

- CKaHUPYIOIIETO U ynTaroniero ycrpoiictsa Eye-Pal Vision;

- CTICIHAU3UPOBAHHOTO MTporpaMMHOT0 obecrieuenust Easy Converter st co3ganus mud-
POBBIX ToBOpsMUX KHUT B (hopmate DAIZY.

10. METOAUYECKUE PEKOMEHIALIMUA

1O OPTAHU3BAIIMA N3YYEHUSA JUCIHUIIJINHBI
JJISA OBYUHAIOLIIUXCSA

[Tponiecc nzydeHus MUCHUTUTHMHBI « IHOCTpaHHBIN SI3BIK) HAMPaBJICH Ha (OPMHUpPOBAHUE Y
o0ydaromuxcsi CAeAYIOIUX KOMIIETEHIUN: VHUBepcaivbubie KOMHemeHyuu: CIOCOOEH ocy-
HIECTBIISATH JIETIOBYI0O KOMMYHHKAIIUIO B YCTHOW M MHUCBMEHHOHN (popMax Ha TocynapCTBEHHOM
si3pike Poccutickoit denepamnyu u nHOCTpaHHOM(BIX) si3bike(ax) (YK-4).

VYpoBeHb c(HOPMUPOBAHHOCTH BBILICTIEPEUNCICHHBIX KOMIIETEHIIMI TPOBEPSETCS MPETo-
naBaTenieM Ha 3adere. [Ipu M3ydeHMHM MHOCTPAHHOTO s3bIKa OOJbIIOE BHUMAHUE CIEOYET yIe-
JSITh BHEAYJUTOPHOH CaMOCTOSITEILHON paboTe MO PEeKOMEHIOBAaHHBIM IPETOAaBaTEeIeM MOCO-
OusiM, a Takke pabote ¢ MHTEpHET-pecypcaMu U MyJbTUMEIUUHBIMU TporpamMmmamu. st 00-
JIETYEHUSI CaMOCTOATEIBHOM pabOoThl 00YUYaIOIIMXCS MPEAIaraloTcsi METOAMYECKHE PEeKOMEHa-
[IUU TI0 paboTe C rPaMMaTUKOM, JICKCUKOU, TEKCTAMH H T.]I.

AJropuT™M padoThl HaJ NPOU3HOLICHHEM

OObpazoBaHue 3BYKOB MHOCTPAHHOTO SI3bIKa, OCOOEHHOCTH yAAapeHHs, MEJIOIUU, PUTMA
XapaKTepU3yIOT TUIIUYHOE AJISl JIaHHOTO si3blka obmiee 3BydyaHue. Cymma 3THUX 0COOEHHOCTEH
COCTaBJISIET APTUKYJSILIMOHHYIO U MEIOANKO-PUTMHUECKYIO 0a3y s3bIKa, KOTOPHIMH 3aHUMAETCS
doHeTHKA.

1. Crapaiitech moApakaTh peur MpenoaaBaTess Wik JUKTOpa.
2. O0paraiiTe BHUMaHUS Ha OTIUYHE 3BYKOB POJHOTO SI3bIKA OT 3BYKOB MHOCTPAHHOTO SI3BIKA,
Ha pa3nyus B UHTOHAIIUH.
3. Ecniu BaMm He yaércs npaBUIIbHO IPOU3HECTH TOT UIIM UHOM 3BYK, YTOYHHUTE IO CIIPAaBOUYHUKY
WIH Y IPENoaBaTelis, B KAKOM IMOJIOKEHUU JTOJIKHBI ObITh OPTaHbl peYl IPU apTUKYIISILIUU 3TO-
o 3ByKa.
4. byapTe aKTUBHBI HA 3aHATHUSAX MPHU XOPOBBIX OTBeTaX. He crecHsNTECh YETKO U TPOMKO MPO-
W3HOCHUTB 3BYKH, CJIOBA, IPEAJIOKEHNUS.
5. Cnenute 3a MpaBUIBHOM PACCTAHOBKOW YJIapE€HHUI B MPEIJIOKEHUU: JCIANTe yAapeHue Ha
IJIaBHOM; HE JIeaiiTe y1apeHys Ha apTHKIIE, BCIOMOIaTeIbHOM IJIarojie, COX03€, MECTOUMEHHUN.
6. He nenaiite nay3 nocie apTUKIEH U IPEAJIOTOB.
7. IlpounTaiiTe BCIyX HECKOJBKO CTPOYEK MHOCTPAHHOI'O TEKCTA, NPEABAPUTEIBHO Pa3METUB
KapaH/JallioM May3bl U yIapeHHUsl.
8. JloGuBaiiTech O€riocTH YTEHHs, IOCIE TOTO Kak Bbl 10OMINCH MPaBUIIBHOTO MTPOU3HOIICHHUS.
AJiropuTm padoThl HAJl TPAMMATHYECKUM MaTepHAJIOM

I'pammaruka — y4eHue O CTPOCHMU s3bIKa, (popMax CIIOB, CIIOBOCOYETAHUHU, B3aMMOJIECH-
CTBUU UX. 3HaHMS 10 TpaMMaTHKe HY>KHbI HE caMu 1o cebe, a JUIsl TOro, 4ToObl MOJb30BaTHCS
VMU IPaKTUYECKH, T.€. B Pa3TOBOPE, IPU YTEHUH, TUCbME.

N3yuas m000e rpaMMaTUUYecKoe sIBJIICHHE, 0053aTelIbHO oOpalaiiTe BHUMaHUE Ha CIIETy-
IOILE MOMEHTHI:

- BHEIIIHWE OIO3HaBaTeNbHbIC ((popManbHbIC) MpHU3HAKH H3ydaeMor (OpMBI MM KOH-
CTPYKLIUH, T.€. KaK e¢ n3y4aThb B TEKCTe;

- e€¢ nuddepeHIUPOBOUHBIE TPU3HAKY, T.€. KAK €€ 0TJIMYATh OT BHEIIIHE [TOX0XHUX Ha HeE
dbopM, eciiu TaKue UMEIOTCS;

- DKBUBAJICHTHbIE (POPMBI PYCCKOTO SI3bIKA, T.€. KAK €€ MepeBecTH.

1. [lpuctymnas x U3y4yeHUIO MaTepralia, BHUMATEIbHO O3HAKOMBTECH C MPaBUJIaMH B y4eO-
HUKE WA TPAMMaTHYE€CKOM CIIPAaBOYHUKE.



2. IIpu pabote ¢ npemIoKeHneM-00pa3oM BBIACIUTE U 3alIOMHUTE Ty IPaMMaTHYECKYIO
0COOCHHOCTB, KOTOPAst ISl HETO XapaKTepHa.

3. HaiimuTe B yueOHMKE TIPEIIOKEHHMS, TOCTPOCHHBIE TTO THITY JAHHOTO o0pasIia.

4. Pabotast Hax oOpa3iiaMu AJisi yCTHOTO BBICKA3bIBAHUS, 3aMUIINTE UX B TETPAAb H IMOJ-
YEpKHHUTE WX TPaMMaTUYECKHUE OCOOCHHOCTH.

5. 3ayuure 3anucaHHble 00pasIibl, IOBTOPUTE UX HECKOJIBKO Pa3.

6. CocTaBbTE HECKOJIHKO MPEIJIOKECHHUH 110 JaHHBIM 00pa3IiaM.

AJropuT™M padoThl Hajl JIEKCHKOMI

1. VacHute 3HaueHHE U OCOOEHHOCTH YIOTPEOJIEHUSI HE3HAKOMOT'O CJIOBa, MOJIb3YSCh CI0-
BapéMm.

2. YTOUHUTE CTPYKTYpY CJIOBa, 0Opaias BHUMAaHUE Ha 3HAKOMBIE JICMEHTHI B HEH, a Tak-
K€ Ha COOTBETCTBYIOIINE CJIOBA B PYCCKOM SI3BIKE.

3. CocTaBbTe C HOBBIM CJIIOBOM HECKOJBKO MPEIIOKECHHH, OMUpasiCh HAa 3HaKOMbIe 00pa3-
1B

4. 3anumuTe B CICIUATBHYIO TETpaab (CIIOBaph) HOBYIO i Bac nekcuky, ykaszaB e€ pyc-
CKO€E 3Ha4YCHHUE.

5. 3ayuuTe ci0Ba, TOBTOPSS UX BCIYX.

6. [ToBropuTe croBa Ha 2-0M U 3-i EHb.

AJroput™M padoThl ¢ TEKCTOM

CrnemyeT MOMHUTh, YTO KaKUMHU Obl HU OBUTH 3aJaHHsI 110 TEKCTY, OCHOBOM ISt pabOThI C
HUM SIBJISIETCS IOJTHOE IOHUMAHUE €T0 COJEPKAHUS.

Pexomennyem paboTy HaJl TEKCTOM BECTH B HECKOJBKO 3TamoB. HauaTh e€ cimemyer Tak:
OTBEYaTE BECh TEKCT MOJHOCTBIO, HE OTBJIEKAsICh M HE 3arJIsA/bIBas B CJI0Bapb. B Tekcre HaBep-
HsIKa BCTPETSTCS HE3HAKOMbBIE CJIOBa M BhIpaxeHUs. HecMoTpst Ha 3TO, moctapaiTech MOHSATH
oOmiee comeprkanue Tekcra. Mcxoast U3 yxe moHsATOro o0miero coaepKaHus, pucTynaiire K mo-
BTOPHOMY YTEHHUIO. BBl 3aMeTUTE, YTO CIIOBA M BBIPAXKECHHSI, KOTOPhIE ObUTH (MJIM Ka3aJUCh) CO-
BEPILIEHHO HETOHSATHBIMU, HAUMHAIOT OOpETaTh CMBICH — €Ill€ HESCHBIM U HE COBCEM TOYHBIN B
JETaSAX, HO — CMBICI. DTO — MPUMEP TOTO, KaK «paboTaeT» KOHTEKCT, T.€. OKPYKEHHE TEX CJIOB
Y BBIPAXKEHUI, KOTOpbIe BaM moka emnié HermoHATHBI.

IIpounTtaB TekCT BTOpPOH pa3, Bel yBUAUTE, YTO HESCHOCTH KacalOTCA YK€ TOJIBKO Y3KO-
CIIeIIMAIbHBIX 3HAYCHUI TEX WM UHBIX CJIOB U BhIpakeHUH. Jleno — 3a ciioBapém.

1. Baymaiitech B 3arojIoOBOK TEKCTa: BO3MOKHO, OH MOJICKAXKET, 0 UEM UJIET PeUb B TEKCTE.

2. BeisicHuTe BO3MOXHBIE CBEICHHS 00 aBTOPE; PACCMOTPUTE WIUTIOCTPAINH, POYHTANTE
IpeJl- U OCJIETEKCTOBBIE 3a/1aHusl. BC€ 3TO MOMOXKET IPEIBOCXUTUTD COJIEPIKAHUE.

3. IIpocMoTpHTE BECh TEKCT, 00XOAS TPYAHOCTH, YTOOBI COCTaBUTh 00IIIEE MPEICTABIICHNE
0 €ro COJIep’KaHUH.

4. Ilpu BcTpeye C HE3HAKOMBIM CJIOBOM HE OCTaHABIMBAWTECh: JAJbHEUIIEE U3JIOKECHUE
MO>XET BHECTH SICHOCTh B MOHHMMaHHE ero 3HaueHus. CTapailTech HCIOJb30BaTh CBOM 3HAHUS
(bhakTOB, COOBITHIA, O KOTOPBIX YIIOMHHAETCS B TEKCTE.

5. Ilocrapaiitech 10oragaTbCsl O 3HAYCHHUM CJIOBA: A3BIKOBAs JIOrajKa BO3MOXHA, €CJIU JIaH-
HOE HE3HAKOMOE CJI0BO

- HaIlIOMUHAET 110 CBOEMY 3BYYaHHUIO WU TpaduiIeckoMy 00pasy CIOBO POJHOTO S3bIKA;

- COCTOUT U3 3HAKOMBIX CII0BOOOPa30BaTENbHBIX AJIEMEHTOB;

- BKJIFOYEHO B CJIIOBOCOYETAHUE, JIEMEHTHI KOTOPOro Bam n3BeCTHBI.

6. CioBa, 3Ha4eHUs KOTOPBIX HE yIAJIOCh YCTAHOBUTD, HAMAUTE B CIIOBapeE.

7. IIpounTaB TEKCT ITOBTOPHO, IIOAYMaTe, YTO BBl y3HAIN HOBOTO 10 COAEPKAHUIO, KAKUE
CJIOBa U 00OPOTHI pe4H BCTPEUATUCH OCOOCHHO YacTO, 3alIOMHUTE HX.

KauecTBo anHOTHpOBaHUS U pedeprupoBaHUS TEKCTA IO MPOGUIIO OIEHUBAETCS C YIETOM
00BEMa U MPaBUIBHOCTH U3BICYEHHON MH(OPMALINH, aIeKBaTHOCTU U peann3alii KOMMYHHKa-
TUBHOI'O HAMEPEHUS, COACPKATEIbHOCTH, JOTUYHOCTH, CMBICIOBOM U CTPYKTYPHOU 3aBEpLICH-
HOCTH, HOPMaTUBHOCTH TE€KCTAa, KOPPEKTHOIO MCIOJIb30BAHUS JIEKCUKO-TPAMMATUYECKUX MOJE-
JIeid, XapaKTepPHBIX IS S3bIKa aHTTIMHCKUX pedepaToB U aHHOTAIUH.



VYuutsiBaloTcsd yMEHUSI 00y4YarOIMXCsl BBIIEIATh KIIOUYEBbIE MPENIOKEHUS B cOCTaBe al-
3a1a, JOCTUraTh MAaKCUMAaJbHOW CMBICIOBOM KOMITPECCHH, BBIACIATH M30BITOUHYIO MH(OpMa-
IUIO 10 BHEIIHUM (pOpMalbHBIM IpHU3HAKaM, (OpMyIHpOBaTh INIABHYIO UJICI0 TEKCTa MpPU HC-
MOJIb30BAHUU CPEJICTB MEXK(PPa3oBOil CBA3M.

AJnroput™m padoThl ¢ TECTAMHU

Kak npaBuiio, TecTUpoBaHUE OTPAHUYEHO MO BPEMEHHU: B CpPeIHEM OOyYaIOIIUNACS MOKET
notpatuth 30-40 cekyHa Ha OJHO npenyioxeHue. [loaTomy mpemyiaraercst paimoHaabHasi METO-
JWKa BBIMIOJIHCHUA TCCTOB, BLITCKANOIAsA M3 OJHOI'O U3 OCHOBHBIX NMPHUHIHUIIOB UX KOHCTPYUPO-
BaHus. CyThb METOAUKH 3aKIIOYAETCS B CIEIYIOIIEM:

- U3 ‘IGTBIpéX npeajaraCMbixX OTBECTOB ABa COCTABJICHBI 3aBEAOMO HCIPABUIIBHO, ITIO3TOMY
OHM OTOpACBIBAIOTCSI U BHUMaHHE COCPEIOTAUMBAETCS HA IBYX OCTaBIIUXCS;

- H€O6XO,Z[I/IMO 06pau1aTb BHUMAaHHC Ha CJIOBA, CTOAINHNC N0 U MOCJIC MPOIyCKa;,; OHU ITIOMO-
TYT ONPEAESUTh HY>KHOE CII0BO HJIM CIIOBOCOYETAHMUE;

- €CJId OTBET HECKOJBKO Pa3 U3MEHSIICS, a HEYBEPEHHOCTh B BapUAHTE OCTAETCS, LIETECO-
o0Opa3Hee OCTaHOBUTHCS Ha MEPBOM MPUILIEANIEM B TOJIOBY BapHaHTE; COIJIACHO CTATHUCTHUKE,
HMCHHO OH, BEPOATHEC BCCTO, U €CTh HpaBHHBHBIﬁ OTBCT,

- HEJb3s TPATUThH CIUIIKOM MHOTO BPEMEHH Ha OJJHO MPEIJIOKEHHE, CIEAYET NepeXoIuTh
K CIEAYIOLIEMY; MOYKHO BEPHYTHCS K HEPEILIEHHOMY BapUaHTY I1O3XKE.

11. OHEHOYHBIE CPEACTBA
JJIA TEKYIIEI'O KOHTPOJIA 1 TIPOMEXYTOYHOU ATTECTALIUU

@OoH/ OLICHOUHBIX CPENCTB pa3pabOTaH A MPOBEIEHHS NMPOMEXYTOYHOH aTTecTaluu
o0yyaromuxcs 1Mo JUCUUIUIMHE «IHOCTpaHHBIH S3bIK» U BXOJIUT B COCTAaB OCHOBHOM npodeccu-
OHaJIbHOU oOpa3oBaTenbHOW mporpammbl 44.03.04 TlpodeccnonanbHoe odyyenue (1Mo orpac-
JasiM) (kBauduKanus «OakamaBpy»), peaJu3yeMoil Mpu NOArOTOBKE oOydarouuxcs B (ummae.
@DOoHJ OLEHOYHBIX CPEJICTB IpeJHa3HAueH AJIs MPOBEPKH CPOPMHUPOBAHHOCTU KOMIETEHIHH,
3asBJICHHBIX B MPOrpaMMe JAUCIUIUIMHBI (MOYJIs]) B COOTBETCTBHHU € yueOHBIM 11aHOM 44.03.04
IIpodeccnonanbHoe odyueHue (1Mo orpacisim) (mpopuiabr IKOHOMHKA M yNpaBJieHUe, KBa-
mudukanus «0akazaBpy).

Ilepeyenb KOMIIETEHIHI ¢ YKA3aHHEM 3TANOB UX (popMHUpOBaHHSA
B IpoLecce 0CBOeHHsI 00pa30BaTeJIbHOH MPOrpaMMBbI

KomMmnerennun, Nuauxkaropsl OneHovyHeie
JTaMNbI cpeacTBa
YK-4 3HaeT COBPEMEHHYI0 TEOPETUYECKYI) KOHIEHIIHIO [TepeBon Tekcta
[ 3ran KyJbTYpPBI peuu, opdhO3NMUYECKUE, aKIIEHTOIOTHIECKHE,
rpaMMaTHYecKHue, JIGKCUYECKHEe HOPMBI PYCCKOTO JIH- Pedepuposanue
TEPaTypHOTO s3bIKa U(WIK) HHOCTpaHHOTO si3bika (YK- TEKCTa
4.1;3.1);

yMeeT HCIIOJb30BaTh T'OCYJAaPCTBEHHBIM W(MJIM) WHO- | 3allUTa MPAKTHKO-
CTpaHHBIN A3BIK B NMPO(ECCHOHAIBHOW AEATENbHOCTH, | HCCIEI0BATENECKOIO
JIOTUYECKH BEPHO OpPraHu3ys YCTHYIO U MUCHbMEHHYIO MPOEKTa

peus (YK-4.2; V.1);

BJIaJleeT TEXHUKOU JIEI0BOM peueBO KOMMYHHKAIIHH,
OMUPASICh HA COBPEMEHHOE COCTOSIHUE SI3bIKOBOM KYJIb-
Typsl (YK-4.3; B.1).

Komnemenuua YK-4 c ykazanuem smana gpopmuposanus
6 npouecce 0C60CHUs 00PA306AMENbHOU RPOZPAMMbL




Kommnerenmuss YK-4 (crmocobeH ocymliecTBIsATh JETOBYI0 KOMMYHHUKAIIMIO B YCTHOM M
NUChMEHHOW (popMax Ha ToCyIapCTBEHHOM si3bike Poccuiickoit Denepariy 1 HHOCTPAHHOM(BIX )
s3pike(ax) dopmupyetcss Ha mepBoM dtane (1-2 xkypc). KonTponasHOe 3aaHue HampaBieHO Ha
OIICHUBAHKE HABBIKOB pepepupoBaHuUs U MEPEBOa HHOSI3BIYHBIX TEKCTOB, KOMMYHUKAIIUU B 3a-
NaHHOH cutyarn. PopMUpOBaHHE KOMITETCHIIMN OCYIIECTBIISIETCS] TAKXKE B paMKaX JUCITUTLIN-
HBI: «Pycckuil sI3bIK ¥ KyJIbTypa pedr» U B MPOIECCE BHIMIOTHEHMS W 3allUThI BRITYCKHOW KBa-
TU(HUKAITMOHHOM PaOOTHI.

IIEPEBOJ] TEKCTA
(KoHmpobHOoe 3a0anue Ha dmane popmuposarnus komnemenyuu YK-4)
OBPA3LpI TEKCTOB JIJIA [IEPEBO/IA
MARKETING CONCEPT

Marketing concept is at the very heart of modern marketing. It helps to develop the goals
and directions of the organization. The basic philosophy of any firm should focus on the satisfac-
tion of the customer. Under the concept it is the customer who becomes the centre of the firm,
and all the resources and activities of the firm are directed at generating customer satisfaction.
To achieve success, the firm should take the following steps. First, the firm communicates with
its potential customers to assess their needs for goods and services. Then the firm must develop a
good or service to satisfy (to fill, to meet) those needs. And then the firm continues to seek ways
to provide customer satisfaction. This process is an application of the marketing concept, or
marketing orientation.

Utility is one of the main principles of the marketing concept. Utility is the ability of a
good or service to satisfy a human need. There are four kinds of utility. Form utility is converting
production inputs into finished products. The questions of size, shape and features are deter-
mined here. Place utility is making a product available at a location where customers wish to
purchase it. Time utility is making a product available when customers wish to purchase it. Pos-
session utility is transferring title or ownership of a product to the buyer for an acceptable price.

The adoption of the marketing concept in the world was caused by several factors. First,
there has been an increase in competition in both national and international markets, forcing or-
ganizations to place greater emphasis on consumers and their satisfaction.

The second factor is the high level of consumer knowledge and sophistication. Consumers
are more aware of product alternatives and prices than ever before. As consumers become in-
creasingly aware of the various options available, only those products and services that are ‘need
satisfying’ will be purchased.

The third factor is highly developed communication systems. Due to these systems a high
level of consumer awareness has developed. The communication system has informed consum-
ers of faulty products, price increases, and fraudulent advertising. Increased awareness enables
people to be more discriminating in their purchase decisions.

Finally, the need for innovative products has forced firms to place the customer first. The
phrase ‘new and improved’ indicates the consumer appetite for new and supposedly better prod-
ucts. Yet, in spite of this hunger, nearly 80-90% of all new products introduced on the market
fail. That i1s why a successful new product introduction means knowing the needs and buying
habits of the target consumers.

Implementation of the marketing concept begins and ends with marketing information
about customers. First it helps to determine what customers need, and later it helps to evaluate
how well the firm is meeting those needs.

Kpumepuu oyenxu komnemenyuu YK-4 6 pamkax KOoHmpoabHo2o 3a0aHus:

1. AnexBatHocTh iepeBoa (0-50 6amioB).
2. XOpoIIIo CTPYKTypHPOBAHHBIE, JIOTHIECKH TPOJLyMaHHble YCTHBIE U muchbMeHHbIe TekeThl (0-50
OasoB).

Onucanue nokazamenei u Kpumepuee OyeHu6aHusl Komnemenuuﬁ, onucarue wmKal OyeHUBaHu



YpoBHHU IToka3aresau

Huzkuit Cos/:[aeT COOCTBEHHEIC KOPOTKHUE YCTHBIC W IMMHCBMCHHBIC TCKCTBI C LCJIBIO IIC-
pc€aaun OCHOBHOI'O COACPKaHUA TCKCTA-UCTOYHHKA B 3aBUCUMOCTU OT KOMMY-
HUKATUBHOU YCTAaHOBKH B CUTYyalUAX

Cpennuii Co3maer cCOOCTBEHHBIE XOpOLIO CTPYKTYPHUPOBAHHbBIE YCTHBIC M TMHCbMEHHBIC
TEKCTHI C LIEJBIO Tepejadll OCHOBHOTO COZEPKaHMS TEKCTa-UCTOYHHMKA B 3aBH-
CUMOCTH OT KOMMYHHMKATHBHOM YCTaHOBKH CHUTYalMsIX HPOQpEeCcCCHOHATHLHOTO
oO0LIeHNS

Bricokuit Co3maer cOOCTBEHHBIE XOPOUIO CTPYKTYPHUPOBAHHBIE U JIOTHUECKU MPOJAyMaH-
HBIC YCTHBIC ¥ TTUCHMEHHBIE TEKCTHI C IICJIBIO IepeIadyid OCHOBHOTO COJICPIKAHUS
TCKCTA-UCTOYHHUKA B 3aBUCHUMOCTHU OT KOMMYHHKaTHBHOﬁ YCTaHOBKI/I B CI/ITya-
USX PO ECCHOHATTBHOTO OOIICHHMS

KonTponbpHoe 3ananue oneHuBaetcs no 100-0annpHOM mIKane, KOTopasi epeBOIUTCS B
NATUOAJUIBHYIO IIKAy B COOTBETCTBUH C JACWCTBYIOLIMM Ha TeKyIIUd MoMeHT [lonoxeHuem o
PEUTHHTOBOM CHCTEME TEKYIIEro KOHTPOJISl YCIEBAEMOCTH M IPOMEKYTOUHOM aTTecTaluu o0y-
YaIOIIUXCS:

- OLICHKA «5)» BBICTABIIAETCS B Cllydae, eciiu oO0yyatomumiics Beinoiaaui 87-100 % 3aganus;

- OLICHKA «4» BBICTABIIACTCS B ClIydae, eclid 00yJaronuiics BEINOTHMI 75—-86 % 3amanus;

- OIICHKA «3» BBICTABIIAETCS B CIIydae, ecii o0yJaronuiics BeimonHumt 60—74 % 3ananus;

- OIICHKA «2) BBICTABIIAETCS B CIIy4ae, €cIu o0yJaromuiics BeIoHmI MeHee 60 % 3amaHus.

PE®EPUPOBAHUE TEKCTA
(KoHmpobHOoe 3a0anue Ha dmane popmuposarnus komnemenyuu YK-4)
OBPA3LbI TEKCTOB J[JI1 PEQEPUPOBAHUA

Can YouTube’s Users Help the Company Deal With Its “Moral” Problem?*

This month’s mini-case described the dilemma faced by Susan Wojcicki, CEO of
YouTube: how far to promote “sustainability,” viewership, and (to some) free speech at the risk
of losing what is seen by some as the moral high ground and long-term viewership.

As real Joann Lyles put it, “YouTube t-h-i-n-k-s it has a suppression problem. Instead,
YouTube has a moral problem ...” David Wittenberg added, “There's no ‘right answer’ here. No
matter what YouTube does or doesn't do, someone is bound to be offended, outraged, short-
changed, or disappointed...”

Other comments reflected the nature of the dilemma, with some advice about what she
should do.

Philippe Gouamba’s comment framed the dilemma nicely: “As this Nation still believes in
freedom of speech and hopefully will continue to do so in the foreseeable future, let there not be
any sort of attack on this very fundamental right. On the other hand social media platforms still
have an obligation to the public that they serve... YouTube needs to redouble its efforts and be
totally relentless in its quest to position itself on the moral high-ground.” Shelley D. Chuchmuch
put it succinctly in saying, “Free speech, free thought and the right to be heard. How far do we
go to secure the block chain of information to ensure that content is free from hate?”

Gene identified the misuse of technology as the challenge in commenting: “YT's philoso-
phy is representative of the Silicon Valley's culture as a whole—*‘an algorithm solves everything’
and ‘just put it out and we'll fix it later.” In traditional media, for example, considerable debate
can go into the production of a program ... With YouTube, Facebook, and others, there is no
mechanism to filter content based on good human judgment.” realJoannLyles added, “Tech can't
make moral distinctions. Therefore, when a company fails to make moral distinctions, expect
tech to fail in the same way. As one person, Susan Wojcicki is limited by her own instincts and
biases. She and Google should start prioritizing the voices of their teams...”

David Wittenberg would have YouTube look to its users for a solution to the dilemma. As
he put it, ‘My preferred solution errs on the side of personal liberty and adds the element of in-




formation. I'd institute a rating system like the ones currently in place for music, video games,
and motion pictures. However, instead of a rating board, I'd let the users of YouTube determine
the ratings. I'd want YouTube to develop a system for age-checking so that children were not ex-
posed to (XXX) content rated that way. Of course, child pornography and illegal content would
continue to be barred... People already consume tabloid newspapers, racist propaganda, biased
news broadcasts, and pornography willingly. Let them at least know how the general public cat-
egorizes such materials... Everyone benefits from such a system. Viewers can find the content
that they want to see and avoid what they don't want to see, publishers can attract the audiences
they want, and commercial activity can grow accordingly.”

Can YouTube’s users help the company deal with its “moral” problem? What do you
think?

*For the record, Susan Wojcicki tweeted in response to the column, “My #1 priority is responsi-
bility, even if that comes at the expenses (sic) of growth.”

Original Column

On April 2, 2019 the leadership team at YouTube, headed by CEO Susan Wojcicki ( “The
most powerful woman on the internet,” according to Time magazine), was confronted with a
posting on Bloomberg.com of an article by Mark Bergen titled “YouTube Executives Ignored
Warnings, Letting Toxic Videos Run Rampant.”

The article noted recommendations from current and former employees about ways to alter
policies designed to increase “user engagement, ” or the amount of time spent on the YouTube
website. The policies, it was alleged, had led to the site hosting inappropriate material. Employ-
ees believed that their proposals had been ignored in management’s quest for higher revenues
and profits.

YouTube is the video website and Google subsidiary on which creators post their content,
host advertising, and build small (or not-so-small) businesses, all the while contributing to the
Company’s revenues, recently thought to be about $16 billion annually. It is now the world’s
most popular video site: millions of hours of content are posted daily for viewing by hundreds of
millions of visitors, some of them subscribers to YouTube and creators’ sites. On the surface,
YouTube’s business model appears to be the work of genius. But it has posed problems.

One problem was lack of profitability. Wojcicki, who got to know Google’s founders when
she leased her garage to them for Google’s first office, became CEO of YouTube in 2014, facing
the task of bolstering the Company’s growth and financial performance. Two years earlier she
had come up with the controversial insight that a more profitable business model for YouTube
should be based not on the number of eyeballs visiting the site but on the length of time those
eyeballs remained engaged.

“ON THE SURFACE, YOUTUBE’S BUSINESS MODEL APPEARS TO BE THE WORK OF
GENIUS. BUT IT HAS POSED PROBLEMS.”

According to Google investor John Doerr, she inherited a stretch goal set in 2012 to in-
crease viewer engagement by ten times in four years—to one billion hours of viewing daily. This
would require greater promotion of the site to creators of content, some of whom were raising
issues about their split of the revenue. It also required a rewrite of the recommendation algorithm
that led viewers to related videos, thus building engagement. Google-trained artificial intelli-
gence engineers were capable of calibrating the recommendation algorithm to do this. Decisions
were based on the knowledge that “outrage equals attention” and that “clickbait” (misleading
headlines for content of dubious value) had to be minimized to build viewer loyalty.

Unfortunately, cute puppy videos weren’t the only things producing engagement. Content
such as hate speech and unsupported conspiracy theories were among the most popular viewer
“draws” as well. A big step, for example, involved barring Alex Jones’ Infowars site and its con-
tents (periodic hate speech) from the service. It was a big earner for him and for YouTube. Jones



complained that his freedom of speech was being suppressed. The move was prompted by com-
plaints from the public but also by criticism from YouTube employees. But YouTube continued
to feature “borderline” material containing clearly false claims of things such as a flat planet, bo-
gus cures for cancer, and conspiracy theories such as United States government involvement in
the 9/11 attacks.

Employee suggestions regarding ways of dealing with questionable material continued to
surface. Some former employees complained that they were ignored. According to one person
who worked for Wojcicki, her attitude was that she would “never put her fingers on the scale.”
Her view was, “My job is to run the company, not deal with this.” (This coincided with her view
of YouTube as a “library” rather than a media site with different responsibilities).

While accepting the notion that hate speech had no place on the site, Wojcicki rejected the
idea that sites containing conspiracy theories or other borderline content such as “Every Cancer
Can Be Cured in Weeks” should be barred from the site. Instead, she endorsed another employee
proposal to post “Info Boxes”—many containing blurbs from Wikipedia—to counter claims
made for cancer cures or conspiracy theorists.

This involved a complex algorithm utilizing artificial intelligence that didn’t always work.
For example, when Notre Dame burned several weeks ago, sites showing the fire contained a
curious “Info Box” referring to 9/11 with no explanation, suggesting a sinister relationship of
some kind. Other snafus, such as recommendations on the children’s YouTube service that di-
rected children watching cute pet tricks to a site featuring animals having intercourse, suggested,
as Harvard University Fellow Brittan Heller put it, “They don’t know how the algorithm works
...”. It was thought also that clever creators of borderline material were designing their videos to
trick the algorithm.

Growing responsibly?

At one time, content creators had been YouTube’s biggest problem as they complained
about poor revenue splits from subscribers and advertisers. The stretch growth goal led to diffi-
cult negotiations with Google’s leadership for more investment in the massive bandwidth re-
quired by the Company. Ways of achieving higher engagement in pursuit of a stretch goal then
attracted most of management’s attention. The latter produced complaints about inappropriate
material on the site. In contrast, others cautioned YouTube not to suppress freedom of speech.
Now employee claims of having their recommendations ignored were surfacing. All of this was
attracting increased attention from government regulators. Clearly, the list of management chal-
lenges was becoming longer.

KJIHALE JJIl PEQEPUPOBAHUA TEKCTOB

1. The title of the text is ... - Ha3Banue tekcra ....

2. The author of the text is ... - ABTOp Tekcra ...

3. The material of the text is devoted to ... - Marepuan TekcTa MOCBAIIEH ...

4. The text deals with the problem of ... - Tekct paccMmarpuBaet npooiemy

5. The main idea of the text is .... - OCHOBHas uies TEKCTA ...

6. From the first passage (paragraph) we learn ... - 13 nepBoro a03ama mMbl y3HaéM ...

7. The next part of the text deals with ... - Cnexyromiast yacTh TeKCTa pacCCMaTPUBAET ...

8. Paragraph 3 discusses (the fact that) ... - A63arn 3 oOcyxnaer ...

9. Further the author dwells on ... - Jlanee aBTop ocTaHaBIMBaETCS HA ...

10. The next part gives information on ... - Creaytomas 4acTb TEKCTa MPEJOCTaBISAET HaM HH-
dbopmarnuio o ...

11. According to the text (to the author) ... - B cooTrBercTBHM ¢ TeM, YTO TOBOPHUTCS B TEKCTE
(4TO TOBOPUT aBTOP), ...

12. The author remarks (stresses, underlines, states, declares, points out ) ... - ABTop oTMedaeT
(momu€pKuBaeT, KOHCTATUPYET, YKA3bIBAET) ...

14. The last part of the text tells us ... - [TocineqHss yacTh TEKCTa paccKa3bIBAaCT HaM ...

15. In my opinion, ... - [To Mmoemy MHEHHIO, ...

Kpumepuu oyenxu komnemenyuu YK-4 6 pamxax KoumponbHo2o 3a0anus:



1. Cobnronenue TpeboBanuii kK BUay komnpeccun Tekcta (0 — 40 6amio).
2. 3HaHue SI3BIKOBBIX M PEUEBBIX HOPM H3y4yaeMoro si3bika (0 - 60 6aos).

Onucanue nokazamenei u Kpumepues OyeHUu6aHus Komnemenuuﬁ, onucarue wmKal OyeHUBaAHu:

YpoBHHU IToka3aresau

Huzkuii Co3maer XOpomio CTPYKTYPHPOBAHHBIC, JIOTHYECKH IMPOJIYMaHHBIC YCTHBIC U
MMCbMEHHBIC TEKCTHI, co/leprkaliie GpakTuiIeckyro nHopMaIuo

Cpennuit Co3maer XOpomIO CTPYKTYPHPOBAHHBIC, JIOTHYECKU IMPOJIYMAaHHBIC YCTHBIC U

MUCHMEHHBIE TEKCTBI, COAEp)Kalre (PaKTHUECKYI0 WH(POPMAIUIO U BBIIEISSL
BA)KHBIE MOMEHTBI

Bricokuit CozaeT XOpolo CTPYKTypUPOBAHHBIE, JIOTMUECKH IPOAYMAaHHBIE YCTHBIE U
MIHCbMEHHBIE TEKCTBI 10 CIIOKHBIM TEMaM

KontponbHoe 3amanue onenuBaetcs mo 100-0ayibHOM ImIKaie, KOTopas MEPeBOIUTCS B
NATHOAIUIHHYIO MKy B COOTBETCTBUH C JCHCTBYIOIIUM Ha TEKyIIUid MOMEHT [loioxeHuem o
PEUTHHTOBOM CHUCTEME TEKYIIEro KOHTPOJISI YCIeBAeMOCTH U MTPOMEXYTOUYHOM aTTecTaluu ooy-
YaOIIUXC:

- OIICHKA «5» BBICTABIIAETCS B CiIy4ae, ecin oOyuaromuiicst Beimonnmi 87—-100 % 3ananus;

- OIICHKA «4» BBICTABIIAETCS B CIIy4ae, €CIIM 00yJaromuiics BeIONHMI 75—-86 % 3ananus;

- OLICHKA «3)» BBICTABIIAETCS B Cllydae, eciii o0yuaromuiics Bbinoanut 60—74 % 3ananus;

- OLICHKA «2)» BBICTABIIAETCS B Cllydae, eclii 00yJaronuiics BeInoaHuI meHee 60 % 3ananus.

PA3PABOTKA U 3ALJUTA [IPAKTHKO-HUCCJIE/JOBATEJIPCKOI'O ITIPOEKTA
(KoHmponvHoe 3a0anue na smane popmuposanus komnemenyuu YK-4)

Tembl a5 pa3pa60TKn H 321U THI NIPAKTHKO-UCCIEA0BATE/IbCKOI'O ITPOCKTA

1. My future profession (Mos 6ynymias mpodeccusi).

2. The role of foreign languages in my future profession (Poib HHOCTpaHHBIX SI3bI-
KOB B Moel Oyaytieit mpodeccun).

3. Economic education system in Russia and abroad (Cucrema s3xoHOMHYECKOTO 00-
paszoBanus B Poccuu u 3a pyoexom).

4. Language exchange programs and academic mobility in my profession (S3biko-
BbI€ TIPOTPAMMBI 110 OOMEHY W aKaJieMuueckas MOOMIBHOCTh B MOeH mipodeccun).

5. Multi-vectoral education and professional mobility (MHOTOBEKTOPHOCTH 00pa30-
BaHMs U MpodecCroHaIbHas MOOMIBHOCTB ).

6. Time-management in education and my future profession (TaliM-MeHeIKMEHT B
o0ydeHuu u Moei Oyaymiet mpodeccun).

7. Networking in my future profession (HeTBopkuHT B Moeii Oyay1ieii mpodeccun).

8. IT-technologies in education and my future profession (MKT B obpazoBanuu u
Moeii Oynymieit mpodeccun).

9. Digital tools in education and in my future profession (I{udpoBbie HHCTpYMEHTHI
B 00pa3oBaHuM 1 Moei Oyayreii mpodeccun).

10. Remote/Distant/On-line job: pros and cons (Y ganennas paboTa: 3a ¥ IpOTHUB).

TexHunueckue Tpe0OBaAHMS K NMPOEKTAM:

[TpoekT MOXeT OBITh UHANBUAYAITBHBIM HIIA TPYTIIOBEIM (JI0 TPEX CTYICHTOB).

KonuuectBo crnaitnos aiist npe3entanuu 10-20.

KonunuectBo npeanoxkeHuii B 1okiane aias 3amurhl npoekra 10-30 (B 3aBUCMMOCTH OT KOJIMYe-
CTBa YYaCTHHKOB MPOEKTA, HE MeHee 10 mpeIoKeHn OT KaKI0TO 00yJaroIerocs)

Kpumepuu oyenxu komnemenyuu YK-4 6 pamkax KOoHmpoabHo2o 3a0aHusL:




1.

CooTBeTCTBHE BBICTYIUICHHUS TPH 3alIUTE MPOEKTa TPEOOBAHHUAM K COAEPIKATEIHHOMY, KOMMY-

HUKaTHBHOMY, (DOHETHUECKOMY, JIEKCHUECKOMY U TpaMMaTHdeckomy odopmiteHuo peuu (90%)

2. AKKYpaTHOCTb TEXHUYECKOro opopMIiIeHus poeKTa (pe3eHTanuu, poiauka u up.) (10%)
Ypo- Copep:xanue KoMMyHHKaTHBHOE Jlekcuka u I'pammaTuka IIpousnome-
BeHb B3auMojelicTBIe npodeccuo- HHe
HaJIbHAas JIeK-
CHKA
Boico- | CoOmoneH 00beM | AnexBaTHast ecre- | Jlekcuka anmex- | Mcmons3oBaHBI Peun 3ByuuT B
Kuit BBICKa3bIBaHHs. BbI- | CTBEHHas peaklus Ha | BaTHAa IIOCTaB- | pa3Hble  IpaMMa- | €CTECTBEHHOM
CKa3bIBaHHE COOTBET- | PEIUIMKM coOecelHH- | JICHHOHM 3ajade | TMY. KOHCTPYKUWH | TemIle,  HeT
CTByeT TeMe; OTpa- | Ka. IposiBnsiercst | 1 TpeOOBaHU- | B COOTBETCTBUM C | IpyObIX  (o-
JKEHBl BCE acIeKThl, | peuyeBas MHUIMATHBA | SM IPOTpaMMBbl | 3afaded U Tpebo- | HETHYECKHX
yKa3aHHble B 3aja- | JUId pelieHust 1o- | o0ydeHus BaHMSAM MpPOrpam- | OMIUOOK.
HUH, CTHJIEBOE | CTABJIEHHBIX KOMMY- | SI3BIKY. MBI OOYYEHUS SI3bI-
odopmiieHHEe  peyM | HUKAaTHBHBIX 3aJad. Ky. Penkue rpam-
COOTBETCTBYET THILY MaTHYeCKHe
3aJaHMs, apryMeHTa- om0k He Memla-
s Ha ypOBHE, HOP- 0T  KOMMYHHKa-
MBI BEXIIMBOCTH CO- LHH.
OIIFO ICHEI
Cpen- | He mnommaeiii o6wem | KommyHnukamus He- | Jlekcndeckue I'pammatuyeckue Peub He-
HU# BBICKa3bIBaHHs. BbI- | MHOTO 3aTpynHEHa. ommOKH  He- | OIMOKM HE3HAa4YH- | ONpaBIaHHO
CKa3bIBaHHE COOTBET- 3HAYUTEIHHO TENBHO BIUSIOT HAa | Iay3WpOBaHA.
CTBYeT TeMe; HO He BIIMSIIOT Ha | BocnpustHe peun | B ornenbHbBIX
OTPaXXEHBl  HEKOTO- BOCIIPUSITHE yyarerocs. cloBax  Jio-
pBle aCNeKThl, YKa- peun  ywamie- IyCKaIoTCs
3aHHbIE B 3aJaHuM, rocs. (onetnue-
cTuieBoe  odopmiie- CKHE OLIMOKH.
HHE pPEYHd COOTBET- OO6mast MHTO-
CTBYET THITy 3aJIaHHS, Hamys ~ 00y-
apryMeHTanus HE CJIOBJICHA
BCEra Ha COOTBET- BIIMSIHUEM
CTBYIOLIEM  YPOBHE, POIHOTO S3BI-
HO HOPMBI BEXIUBO- Ka.
CTH COOJIIOJICHBI.
Husknii | HeznaunTtenbHslit Kommynunkanus cy- | OOywarommiics | OOyuaromuiics Peus BOCHpU-
o0beM  BBICKa3blBa- | IECTBEHHO 3aTpyA- | JejaeT Ooiyib- | AenaeT  OOJbINOE | HUMAETCs  C
HUsI, KOTOpOE He B | HEHa, OOyvaloIMics | Ioe KOJW4Ye- | KOJMYECTBO  Ipy- | TPYAOM H3-3a
MIOJIHOW Mepe COOT- | He MpOSIBISieT pede- | CTBO  IpyObIX | ObIX Tpammaruue- | OOJBIIOTO
BETCTBYET TeMe; HE | BOW MHUIMATHBBI JIEKCHYECKUX CKHX OIIMOOK. KOJIMYeCTBa
OTPaXXEHBl  HEKOTO- OIINOOK. (onetnue-
pble AacCIeKThl, yKa- CKHX OLINOOK.
3aHHBIC B 3aJaHHU, WHTOHAIMA
CTHIIEBOE  OdopmIte- 00ycnoBJeHa
HHE PeYd He B II0J- BIIMSIHUEM
HOIl Mepe COOTBeT- POIHOTO S3BI-
CTBYET THITY 3aJIaHHS, Ka.
apryMeHTanus He Ha
COOTBETCTBYIOIIEM
YPOBHE, HOPMBI BEX-
JMBOCTH HE COOJIIO-
JICHBI.

KontponbHoe 3amanue onenuBaetcs mo 100-0ayibHOM ImIKaie, KOTopas MEPeBOIUTCS B
MATHOAIUIHHYIO MKy B COOTBETCTBUH C JCHCTBYIOIIUM Ha TEKyIIUid MOMEHT [loioxeHuem o
PEUTHHTOBOM CHUCTEME TEKYIIEr0 KOHTPOJISI YCIeBAeMOCTH M MPOMEXYTOUYHOM aTTecTaluu ooy-
YaOIIUXCS:
- OIICHKA «5» BBICTABIIAETCS B CiIy4ae, ecin oOyuaromuiicst Beimonnmt 87—-100 % 3ananus;
- OIICHKA «4» BBICTABIIAETCS B CIIydae, €CIIM 00yJarouuiics BeIMoIHMI 75—-86 % 3ananus;




- OIIEHKA «3) BBICTABIIAETCS B CIIy4ae, ecii o0yJaronuiics BeimonHumt 6074 % 3ananus;
- OLICHKA «2)» BBICTABIIAETCS B Cllydae, eclid o0yJaromnuiics BeInoaHu1 MmeHee 60 % 3ananus.

MeTtoanyeckue MaTepuabl, oNpee/siomue Npoueaypbl OLeHMBaHUA

[{enpr0 MPOMEKYTOUHOM aTTECTAUMHU MO NAUCUUILIMHE «VHOCTpaHHBIN SA3BIK» SIBISETCS
OLIEHKA YPOBHS C()OPMHUPOBAHHOCTU KOMIIETEHIUI B pe3yJIbTaTe yCBOSHHS 3HAHUM, TproOpeTe-
HUSl YMEHH, HABBIKOB M OTIBITA JICSITEIBHOCTH B PAMKAX OCBOCHUS AUCHUIUTUHBI « THOCTpaHHBIN
A3BIKY.

[Iporenypa oLeHMBaHMUS MPOBOAUTCS MO OKOHYAHWM OCBOCHHS NUCHMILIMHBI. OleHka
YPOBHSI CPOPMHUPOBAHHOCTH KOMIIETEHIMI Ha 3Tane uX (pOpMUPOBAHUS ONPENENIIETCS HAa OCHO-
BaHHUH TIepeBOJa TEKCTa U peeprupoBaHUs TEKCTa, BKIIOYAIONINX MPAKTHUECKUE 3aJaHUs, B KO-
TOppIX  oOywaroliemMycs  MpeajgaraloT  OCMBICIMTh  PEIbHYI0  HPOQecCHOHATBHO-
OPUEHTHPOBAHHYIO CUTYAIIHIO, HEOOXOAUMYIO JJIsl pEIICHUs TaHHON POOIEeMbI; IPH 3TOM aKTYy-
ATM3UPYETCS ONMpPENeNeHHbI KOMIUICKC 3HaHWH, HEOOXOAMMBINA IS Pa3pelieHus] JaHHOW Tpo-
6nembl. OIleHHBaHUE OTBETOB OOYYAIOLIMXCS MPOBOJUTCS B COOTBETCTBUHU C NPUBEICHHBIMU
KPUTEPHSIMH.

KontponsHoe 3amanme. IlepeBon Tekcta 1o mpodecCHOHANBHOW IpobiieMaTuKe
BBINOJIHSAETCST OOydaromumucsd B TedeHne 30 MHHYT C MCIOJIb30BaHMEM cioBaps (IO
HeoOxonumoct). O6bem Tekcra 450-500 cios. [Ipu oTBeTe 3aunThIBacTCs HEOOIBIION OTPHIBOK
TEKCTa, 3aTeM IpeJUlaraeTcs IepeBOJl Ha PYCCKUM S3bIK BCEro HM3yYEHHOIO (parMeHTa.
[IperonaBaTens HMMeEET MPaBO 3aqaBaTh BOMPOCHI O TIPaMMAaTUYECKUX M JICKCHYECKUX
0COOEHHOCTSX MEPEBOIUMOrO TEKCTA.

KonTponsHoe 3aganue. PedepupoBanue TekcTa mo npoecCHoOHANBHON MpobaeMaTuke Ha
WHOCTPAHHOM SI3bIKE BBITIOJHAETCS 00ydarommumucs B TeueHue 45 munyt. O6nem Texcra 2000-
4000 nevatHbIX 3HaKoB. [IpenonaBarenb MMEET MPaBO 3a/aBaTh JONOJHUTEIBHBIE BOIIPOCHI B
paMKax TeMaTHKHU TEKCTa. YUYUTHIBAIOTCS YMEHUS CTYJEHTA BBIAEIATH KIHOUEBbIE MPEATIOKEHHUS
B COCTaBe ab3alla, JOCTUraTb MaKCUMaJIbHOW CMBICIIOBOM KOMITPECCHH, BBIIEIATh U30BITOYHYIO
MH(POPMALIKIO 10 BHEITHUM (DOpPMaNIbHBIM NpU3HAKaM, (POpMYJIUpPOBaTh INIABHYIO HICI0 TEKCTA U
BBICKA3bIBaTh CBOE MHEHUE I10 MPOYUTaHHOMY. O0béM pehepama om 15 npednodicenuti u gvluie.

KonTtponbHOe 3amanue. 3ammra NpakTUKO-UCCIEI0BATEIbCKOIO MPOEKTa MO TeMaM, CBs-
3aHHBIM C MPO(ECcCHOHANBHON MPOOIEeMaTHKOM, B COOTBETCTBHH C TPEOOBAaHUAMH K COJEpKa-
TEJIbHOMY, KOMMYHUKATUBHOMY, (DOHETHYECKOMY, JIEKCUUECKOMY M IpaMMaTHYecKoMy 0(popM-
JICHUIO PEYH.

Ha ocHOBaHuMM OTBETOB (BBIIIOJHEHHBIX MEPEBOAAa U pedepUpOBaHUS TEKCTA, 3AIIUTHI
NPaKTUKO-UCCIIEIOBATEILCKOTO TPOEKTA) OIICHUBACTCS YPOBEHb C(HOPMHPOBAHHOCTU KOMIIE-
TEHIMHA Ha 3Tane ux (OpMHUPOBAHMS B paMKaxX AUCUUILIUHBI «HOCTpaHHBIN S3BIK», a TaKXkKe
YPOBEHb 3HAHH, YMEHHI, HABBIKOB U OTBITA JCSATEIbHOCTH, 110 Pe3yJIbTaTaM BBICTABISIETCS 3a-
YeT ¢ OLEHKOW. Pe3ynbTaThl MpoBeAEeHUs POLEAY Pl B YCTAHOBIEHHOM MOPSAKE TPOCTABIIAIOT-
Csl MIpero/iaBaTelieM B 3a4EeTHBIE KHIDKKH OOYYaroIIMXCs M 3JIEKTPOHHBIE BEJOMOCTH, M Tpea-
CTaBJIAIOTCS B IMpeKIuio mHCTUTyTa. [lo pesynbraram NpoBeleHHs NpOLELypbl OLIEHUBAHUS
IpenoiaBaTesieM JeaeTcs BbIBOA O pe3ysIbTaTaXx MPOMEKYTOUHONW aTTeCTAllUU 10 JUCLUILIIMHE
«IHOCTpaHHBIN SA3BIK.
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